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TNS Corporate Reputation Global Study 2005
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Global Average

Argentina
Australia
Belgium
Canada
China
Cenmark
Estonia
Finland
France
Germany
Great Britain
Greece
Hong Kong
Hunga ry
India
Indonesia
Ireland
Israel

Italy

Japan
Latvia
Lithuania
Malaysia
Metherlands
Mew Zealand
Morway
Philippines
Poland
Paortugal
Romania

Global Average
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The reputation scores for business
location in each country are a good
description af the Internal
perception of the current econamic
sltuation and the expectations of
the general public about the future
economic development for each
respective country. In general,
health services and political parties
score poorly when compared with
the more privatised sectors such as
supermarkets, banks, telephone
providers and mall services.
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tnsinfe Dashboards

Data from TNS Government Online 2003

% of population using GO services

Compared to average:

| vs. [30

Compared to average:

vs, | 54

Percentage change in number of ) \
users in the population using Government
online services (2003 vs, 2002):
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